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The so-called 'Glass Ceiling' is the perceived barrier that 
women face, particularly in the corporate world, to achieving positions 
of responsibility, and in facing opposition due to their gender even if 
such a position is attained. This is reflected in the vastly lower 
number of women in high executive positions. The 'Glass Ceiling' 
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Ql Do you think any parties are at fault for the 'Glass Ceiling'? 

"I don't know that you can blame any single party. There are 
various factors that cause this. Many culturtTs still impede the 
ability for women to progress in the workplace. There still 
seems to 'OP a general perception that women bosses are 
nasty. Many companies also find it too difficult (or just don't 
want to focus on) setting up policies that help support work 
life balance whilst still allowing career progression.These 
sorts of things help both men and women as many men are 
now actively involved in parenting as well." 

Q:wfSt 
phenomenon is sometimes applied to minority groups in addition ^f^r destroy the 'Glass Ceiling'? 
to women. 
Malini Tharumalingam is one of those rare women who have managed 

to surpass the Glass Ceiling, so we asked her what she thougfit of it. 

actions might be taken, in your opinion, to alleviate 

rma^me 'Glas Q; Are you aware of what is commonly ternr\| f̂fî e 'Glass Ceiling'? 

"Yes, I am aware of the term. I know it e x ^ b u t I believe that the 
prevalence of this has reduced som^fffhat in many organisations." 

"This is a tough one. I think it will be a long time before the 
'Glass Ceiling'is completely removed from all workplaces. If 
companies are serious about this, they have to ensure they 
work on removing any form of bias that exists and create 
programmes available to allow women to progress." 

Q; Any advice for young working women? 

"Contrary to common belief, 
Ql As a highly successful executive surpassing the 

^ , , w ^ J ' j _ J j _ 1 j_l 1 will diwdvb ue cndiiengtJb uui wridi b rnubi 
Glass Ceilmg, what would fou say were your most you don t nCCd tO bC rUtHlCSS irr^portant is to believe in yourself Contrary 

"Focus on what you want to achieve - there 
will always be challenges but what's most 

defining traits that h e l | ^ you accomplish this? 
t n cjirraaf{ " ^° common belief, you don't need to be ruthless to 

« , - 1 1 1 , - 1 1 1 - I , r 1 -1 1 r . 11 LUaULLccU. succeed. Success in my mind is not a position or title I don t think Id label myself as highly successful. Personally, ' 
I don't think it was my traits that have helped me surpass the Glass 
Ceiling. I belieje that you need to be in the right organisation, or rather 
an organizat 
also supports the needs of women in the workplace. There are many 
organizatiens now that understand that women have a lot to contribute 
but also Irove the challenges of managing home and child care." 

/ ; . , 
Do/you still encounter this phenomenon in the marketplace? 

but making sure that the journey to what you want to achieve 
is travelled in the best possible manner. Priorities change at 

" , " ' " V " " " " y " " ' ; ^ " ' d i f f e r e n t stages in our life and whilst focusing on your careers that doesnt discriminate against female employees and , , , ^ T i _ i • i - » don t forget the most important people in your lives. 

Ms. Malini is currently the Senior Regional HR Director for Pfizer. 

"Definitely." 
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So you"'ve attended m u l t i p l e resume 
w r i t i n g workshopsn mastered the a r t of 
job s e a r c h i n g ! c r a f t e d a m a s t e r f u l CV 
complete w i t h a cover l e t t e r t h a t 
l o o k s l i k e i t belongs i n the Louvren 
and now•. 

You a c t u a l l y have an i n t e r v i e w ! 

•••Son what happens n e x t f 

Employers have shown i n s t u d i e s t h a t 
they a r e f a r more l i k e l y to h i r e job 
c a n d i d a t e s who conduct t h e m s e l v e s i n a 
p r o f e s s i o n a l mannern 
sometimes even over 
someone more q u a l i f i e d ! 
That isn''t to say t h a t 
your good grades a r e 
meaninglessn but grades 
don''t g i v e a v e r y good 
i n d i c a t i o n of c h a r a c t e r 
or p e r s o n a l i t y ! which 
companies v a l u e h i g h l y -

Checked by G u e s s which one 
g e t s t h e j o b > 

Okayi so y o u V e not a w a l k i n g sewer 
and your n o s e - h a i r doesn''t reach your 
f e e t . Fashion alone won''t get you the 
job though. Here are some t h i n g s to keep 
i n mind f o r t h a t a l l - i m p o r t a n t f i r s t 
i m p r e s s i o n s e s s i o n : 

* P o s t u r e ! Body language s a y s so much 
about you before you even open your 
mouth. Be c o n f i d e n t but not arrogantn 
and l e t i t show i n your s t r i d e and 
handshake• 

* Smile! I f s too easy to f o r g e t to do 
t h i s n and again too easy to have a 
f r o z e n ""The Joker"" g r i n . Both are bad. 
Be s i n c e r e . 

* B r eathe! J i t t e r s can screw up your 
e n t i r e i n t e r v i e w p l a n . Take your time 
and speak s l o w l y and c l e a r l y . 

* I n i t i a t e ! Don''t j u s t s i t t h e r e and 
wa i t to be asked q u e s t i o n s - Do your 
homework and f i n d out about the f i r m 
so t h a t you can ask smart q u e s t i o n s 
and show t h a t you are p r o a c t i v e - Be 
c a r e f u l not to be overbearingn though 

Some Favourite Interview Questions: 

* Can you tell me about yourself? 
* Where do you see yourself in five years? 
* Why did you choose to apply for this job? 
* Why should we hire you? 

Remember: Every question has a motive 
behind it, that is to test YOU as the job 
candidate. It is not a social question when 
the recruiter asks about hobbies. They want 
to know how you function as an individual 
and whether you'll fit in or not. Keep this 
in mind as you answer each question. Don't 
lie, but answer in a way that affirms your 
compatibility with the job. 



Aren't Advertising and PUBLIC RELATIONS ' 
(Corporate Communication) the same thing? 
Not quite - it's a matter of intent and scope. 

^dvertisinq 
...is paid-for promotion of an organisation. 
... is 100% controlled by the sponsor. 
...is (generally) one-way communication. 
... is a very competitive field and requires 

great passion. 
...is art. 
... requires creativity and a sense of visual 

as well as aural aesthetics. 
... requires excellent dexterity with words. 
... has a bottom line, ie. sales/money. 

tl;dr -> Advertising is making cool ads to 
get people to give your firm lots of 
money. 

PUBLIC RELATIONS 
(CORPORATE COMMUNICATION) 

... is advocacy of an organisation. 

... is guided, not controlled. 

... is (ideally) two-way communication. 

... is a very relational field and requires 
great diplomacy and tact. 

...is an art. 

... requires an understanding of how 
groups of people think. 

... requires exceptional dexterity with 
words. 

... is not directly concerned with profit. 

tl;dr -> Public Relations is cultivating 
and maintaining relationships 
with stakeholders, whether or 
not they give you money. 

^ommunicationlnvestor Relations.Slakeholders.DesignMedia Channels.Corporate Social Responsibility.Ethics. 

Must have... 
* A bachelor's degree in Mass Communication or 

Communication. 
* Visual and Language skills. Ability to communicate 

is your bread and butter. 

-Creativity. Shoulcl have... 
* A Major in Public Relations, Advertising, Graphic 

Design, etc. 
* Familiarity or expertise with relevant technology 

such as Adobe Photoshop for graphics. Final Cut 
Pro for video editing, etc. 

* Familiarity with popular culture (especially for 
advertising) and Sociology. 

Sunway University Admissions & Counselling Unit 
Tel:+6 03 7491 8622 ext. 3512/3513 
Email: info@sunway.edu.my 
School of Creative Arts & Communication (SCAC) 
Tel: +6 03 7491 8622 ext. 8466/8188/8424 

COMMUNICATION 

Jobs? 
A career in the field of communication, 

which both Advertising and Public Relations 
fall under, always involves PEOPLE. If you hate 
people, communication is probably not for 
you. If you are a people-person though, these 
are some of the jobs you can expect to apply 
for (or get promoted to): 

* Broadcasting journalist (see CNN) 
* Advertising artist/designer 
* Media buyer 
* Company Spokesperson 
* Art Director 
* Advocate (see NGOs) 
* Diplomat 
* That guy/girl on TV * 

*tl;dr = Too Long; Didn't Read 



Ate you 
puK^PAnem 

Have you oAtaHdaA... 

'Get your resume critiqued 
'Rehearse using mock interviews . 
'Apply ior scholarships/internships' 
'Decide on a career with counselling 
'Use career assessment tools 
'Attend lob-skill workshops 
'Train ior internships 
'Explore careers via company visits 

Do you (ihow. 

*mv Activities ^ 

It; 
ets you a niity LEAP certilicate M^^i ti 
eviousfareerFairlookin^to W^^y if 

Completing the LEAP programme gets you a niity LEAP certilicate 
Over 40 companies attended the previous Career Fair looking to 
employ Sunway students (That's you!) 

...Wlkats coming up7 
job Shadow Day 

Employability & Entrepreneurship Event̂  
More LEAP events and trainings 

Careers, 
Resumes, 

internships, 
and MORE 

Visit us at our office in 
Student Services Departnnent 

or contact us via email: 

PREPARE C www.su n way. edu. my/prepare 


